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WHY DID WE BECOME A B CORP?

https://www.true.global/stories/becoming-a-b-corp-why-it-s-time-to-join-the-b-team-/
https://www.true.global/stories/becoming-a-b-corp-why-it-s-time-to-join-the-b-team-/
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OUR LATEST VERIFIED SCORE

https://www.bcorporation.net/en-us/find-a-b-corp/company/true/
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WORKERS
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COMMUNITY
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https://www.centreforsocialjustice.org.uk/
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COMMUNITY CALL OUT – UNIVERSIFY

•

•

•

*For the 12-month period ending Nov-23 leading up to B Corp resubmission

https://www.universifyeducation.com/
universifyeducation.com/corporate%20partnerships/
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COMMUNITY CALL OUT – CAREERS & ENTERPRISE

•

•

•

•

•

•

•

https://lcrcareershub.co.uk/episode/careers-with-true-innovation-and-investment/
https://lcrcareershub.co.uk/episode/careers-with-true-innovation-and-investment/
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COMMUNITY AT TRUE HOUSE

•

•
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CUSTOMERS
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•
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ENVIRONMENT

•

•

•

https://www.true.global/true-house/
https://www.true.global/stories/megatrend-circularity/
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ESG AT OUR PE PORTFOLIO
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•

•

•

•

•

•

•

•

https://www.cotswoldco.com/sustainability-pledge/
https://www.hush-uk.com/our-responsibility.html
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ESG AT OUR PE PORTFOLIO

o

o

o

•

•

•

•

•

•

https://soulfresh.co/
https://lobros.co/pages/not-soda-rescue-plan
https://sneakenergy.com/
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ESG AT OUR PE PORTFOLIO

https://www.ribblecycles.co.uk/
https://uk.zwift.com/
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ESG AT OUR PE PORTFOLIO
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ESG AT OUR VC PORTFOLIO

*Portfolio as of 19 September 2024

Premium dinnerware with 
a fully sustainable and 

ethical supply chain

E

Climate positive and 100% 
solvent-free paints sold in 

closed loop packaging

E

Rental and resale platform 
challenging today’s 

overconsumption habits

E

Sustainable sanitary 
products brand

E

Natural skincare brand 
made from wasted natural 

resources

E

Better-for-you donuts with 
30% less calories, fat & sugar 

than Krispy Kreme

Employee mental wellness 
platform for cultural change 

in organizations

Reproductive health 
support platform designed 

to improve employee 
wellbeing

Women’s health community 
platform providing 
customized support 

Gender neutral candles & 
fragrance empowering 

customers’ unique identities

Men's Makeup UK | Makeup For Men | War Paint for Men – WAR PAINT

Challenging gender norms 
and stigmatism in men’s 

make-up & skincare

S

S

S

S

S

S

E

Inventory automation 
platform for consumer 

brands to help minimise 
waste

Circular fashion platform 
reducing the landfill impact 

of the fashion industry

E

Upcycled pet treats brand 
that has prevented >1m lbs 

of food waste to date

E

Compostable packaging 
alternatives fighting plastic 

pollution

E

S

Jewelry empowering women 
and promoting equality, 

with a portion of each sales 
supporting women’s causes.

S

Beauty products for the 
often-overlooked South 

Asian community.

https://fable.com/
https://coatpaints.com/
https://urban-legend.com/
https://www.peanut-app.io/
https://boysmells.com/
https://warpaintformen.com/


The past three years have seen a tremendous effort from all of the people here at True, and 
we’re proud to see that reflected in our new score. 

Being a B Corp is not the be-all-end-all of our ESG journey – it helps to give us both a solid 
foundation and an aspirational framework against which we can continue to measure our 

impacts on the world.  We’re excited to build our momentum and to keep findings ways to do 
better – for people, planet, and our company.

CLOSING REMARKS

20



21

APPENDICES
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OUR ESG POLICY STATEMENT & STRATEGY
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OUR ESG POLICY STATEMENT & STRATEGY (CONT.)
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FY 2023/24 GHG EMISSIONS & ENERGY USE DATA

• Location-based method reflects the average emissions intensity of grids on which energy consumption occurs (using mostly grid-average emission factor data). The market-based method reflects emissions from 100% 
renewable sourced electricity.

• True consumes water, with all its wastewater currently being returned to the sewer. The resultant CO2 emissions from its use of water is  estimated to be  <1 tonne.

• While True employees do make business trips via train and occasionally personal vehicles, we have calculated business travel emissions for flights only as the largest emitting travel activity.

• The above data has been internally collected and calculated and has not been subject to any independent 3rd party review, verification, or audit. UK Gov conversion factors 2023 were used for all CO2e figures above.
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BENCHMARKING BY B CORP PILLAR
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DIVERSITY & INCLUSION AT TRUE

Gender

Ethnicity

True figures as of 31 March 2024. Benchmarking references the BVCA and Level20 Diversity & Inclusion Survey 2023.
26
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